
Case Study – International Search Engine Marketing 
with Exact Keyword Match IDN Domain Names

Introduction
In 2007, we set out to demonstrate having an exact keyword match IDN i domain could significantly 
help with search engine positioning for non-English search terms at Google over an extended period 
of time.

Now a good couple of years have passed, it's December 2009, let’s see how we got on....

Methodology
In order to guarantee a worthwhile trial, we needed to ensure the keyword we chose was highly 
competitive, so ended up choosing the most commonly searched Thai language term ii, เกมส�, which 
translates to “games”.

So the domain name was, in Thai characters: เกมส�.com, and in punycode iii: xn--12c8d1a4fxc.com

The site we put up was a fairly typical static “free flash games” site, containing around 1400 games, 
and 1450 separate HTML pages.

What other SEO work did we do apart from building a reasonably well optimized website? Not too 
much to be honest. DMOZ didn’t have a category editor at the time for the Thai “games” category. So 
the only external links we really got were from a few local Thai website directories.

Results
After spending six months “escaping the google sandbox”, the homepage of เกมส�.com has been 
permanently top ten for the matching keyword เกมส�, with positions distributed roughly as follows:

Fig 1: Time Spent (%) In Each Top Ten Google Position



At the time of writing (December 2009) it is in the #4 position:

And around 70% to 75% of new visitors each month come from our main search term:

Here are screen-shots to show the number of visitors and page views the site has generated in 2007, 
2008, and 2009 respectively:

Fig 2: December 2009 Google Search Position For Search Term เกมส�

Fig 3: New Visitors Coming From Search Term เกมส�



Fig 4: 2007 Visitor & Page View Statistics



Fig 5: 2008 Visitor & Page View Statistics

Fig 6: 2009 Visitor & Page View Statistics



So from launch in April 2007 to the time of writing in December 2009, the site has generated around 
68 million pageviews from 8 million unique visitors.

It is also worth noting where these visitors have overwhelmingly arrived from:

So that's 99.6% arrived from within Thailand itself. And let's see where those visitors are situated 
within the Thai border:

A whopping 71% come from Bangkok. So not only does the site produce lots of traffic, that traffic is 
incredibly well geo-targeted. How many ASCII “free flash games” sites produce such geo-targeted 
traffic? Very few, traffic is often scattered far and wide, which makes it incredibly difficult to 
monetize effectively.

But with IDN traffic, which is almost by definition geo-targeted, all sorts of monetization options, 
such as local sponsorship deals, become a real possibility.

Conclusion
We firmly believe if we had launched “just another free flash games site” in Thailand without using 
an exact keyword match IDN domain name, we wouldn’t have got anywhere near the same search 
engine ranking for the term เกมส� as we have enjoyed over the last three years.

So whilst we can’t guarantee what effect employing an exact keyword match IDN domain name will 
have on your site's search engine positions, we do know the seemingly simple “left-right 
combination”:

Left: Acquire an exact match IDN domain for the keyword you wish to optimize for, then

Right: Optimize your search-engine friendly website homepage for that keyword

has delivered a knock-out blow for us by helping us maintain a great search position over an 
extended period of time for a very competitive keyword.

Fig 7: Visitor Country of Origin Statistics

Fig 8: Visitor Location Within Thailand



If you use the same simple technique, you stand a great chance of beating out your competition and 
securing a long-term top ten Google placement for even the most competitive international search 
term. You can also be pretty sure the search traffic you get will be geo-targeted and all the benefits 
that accrue from that.

What are we doing now?
We have moved onto our second major site, a Thai social gaming site, which we have just launched 
(November 2009) at เกม  .  com   (เกม means “game” in Thai, and is the second most popular Thai 
search term behind เกมส�). At the time of writing, just after launch, it is #24 in google.co.th:

And we are looking for it to hit the Google top ten by early 2010 ! -> Check new site Google position 
<-
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i For an explanation of IDN domain names see http://en.wikipedia.org/wiki/Internationalized_domain_name

ii Most common Thai language search terms taken from http://directory.truehits.net/keyword.php

iii For an explanation of punycode representation of IDN domains see http://en.wikipedia.org/wiki/Punycode

http://en.wikipedia.org/wiki/Internationalized_domain_name
http://en.wikipedia.org/wiki/Punycode
http://directory.truehits.net/keyword.php
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